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ABSTRAK 
 
PENGARUH RESPON EMOSIONAL POSITIF KONSUMEN PADA PERILAKU 
PEMBELIAN IMPULSIF YANG DIMODERASI KARAKTERISTIK 
SITUASIONAL 
 (Studi Pada Konsumen Super Indo Cabang Jajar Surakarta) 
 
Emanuel Bayu Ricky Rivanto 
F1213027 
 
 
Penelitian ini bertujuan untuk mengetahui pengaruh karakteristik 
lingkungan toko (ambien, desain, dan sosial) dan respon emosi positif konsumen 
terhadap perilaku pembelian impulsif, serta interaksi karakteristik situasional 
(ketersediaan waktu, ketersediaan uang, dan definisi tugas) dalam 
mempengaruhi hubungan respon emosi positif konsumen pada perilaku 
pembelian impulsif.  
Besar sampel 200 konsumen Super Indo cabang Jajar Surakarta. 
Convenience sampling merupakan metode yang digunakan untuk mendapatkan 
sampel. Uji statistik menggunakan SPSS versi 21. 
Analisis regresi berganda dan regresi bertingkat digunakan untuk 
menjelaskan hubungan diantara variabel yang diamati. Hasil penelitian 
menyimpulkan bahwa (1) karakteristik ambien berpengaruh positif terhadap 
respon emosi positif konsumen (2) karakteristik desain berpengaruh positif 
terhadap respon emosi positif konsumen (3) karakteristik sosial berpengaruh 
positif terhadap respon emosi positif konsumen (4) respon emosi positif 
konsumen berpengaruh positif terhadap perilaku pembelian impulsif (5) 
ketersediaan waktu memoderasi hubungan respon emosi positif konsumen pada 
perilaku pembelian impulsif (6) ketersediaan uang memoderasi hubungan respon 
emosi positif konsumen pada perilaku pembelian impulsif (7) definisi tugas 
memoderasi hubungan respon emosi positif konsumen pada perilaku pembelian 
impulsif. 
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ABSTRACT 
 
THE INFLUENCE OF CONSUMER’S POSITIVE EMOTIONAL RESPONSE ON 
IMPULSIVE BUYING BEHAVIOR MODERATED BY SITUATIONAL 
CHARACTERISTICS 
 
(Study on Consumers of Super Indo Branch Jajar Surakarta) 
 
Emanuel Bayu Ricky Rivanto 
F1213027 
 
 
The aim of this study determines the influence of environmental 
characteristics store (ambience, design, and social) and consumers’ positive 
emotional response on impulsive buying behavior, as well as the interaction 
situational characteristics (time availability, money availability, and  task 
definition) in influencing consumers’ positive emotional response on impulsive 
buying behavior. 
The sample of this research consists of 200 consumers of Super Indo 
Jajar Surakarta branch. Convenience sampling is used to obtain the sample. 
Statistical by using SPSS version 21. 
Multiple regression analysis and hierarchical regression are used to 
explain the relationship between the observed variables. The study concluded 
that (1) the characteristics of ambient has positive effect on  consumers’ positive 
emotional response (2) the design characteristics has positive influence on 
consumers’ positive emotional response (3) social characteristics has positive 
effect on consumers’ positive emotional response (4) consumers’ positive 
emotional response has positive effect on impulsive buying behavior (5) 
availability of time moderates the relationship of consumers’ positive emotional 
response on impulsive buying behavior (6) availability of money moderates the 
relationship of consumers’ positive emotional response on impulsive buying 
behavior (7) the task definition moderates the relationship of consumers’ positive 
emotional response on impulsive buying behavior.  
 
 
 
Keyword : store environment, positive emotion, situational characteristics, 
impulse buying. 
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